
SPONSORSHIP
OPPORTUNITIES

TUESDAY MARCH 23 TO SUNDAY MARCH 28, 2027

Your Brand. Our Community. One Unforgettable Week.



LAUDERDALE TROPICAL BEAR WEEK SIX DAYS · FORT LAUDERDALE & WILTON MANORS

A six day celebration for the Bear community,
packed with unforgettable events in a tropical
setting.

With a vibrant mix of events, venues and
entertainment, it’s the perfect draw for the more

affluent Bear Community to getaway, relax, connect,

and embrace the sunny Fort Lauderdale atmosphere.

Guests enjoy official parties and events including

pool parties, a beach party, new excursions and

adventures, and the week’s signature festival event,
“Bear Village at Richardson Park.”



SCHEDULE TUESDAY 23 TO THURSDAY 25 MARCH 2027

23 TUESDAY  ·  MARCH 23

OPENING NIGHT
Block Party Opening ceremony

Solstice Pool Party

24 WEDNESDAY  ·  MARCH 24

GRAND DAY
Breakfast Host hotel guests

Heart & Soul Wellness Yoga Host hotel

12 Step Recovery Meeting Host hotel

Heart & Soul Wellness Sound Bath Host hotel

Snorkel Tour Optional excursion

Scuba Diving Optional excursion

Gator Tour Optional excursion

Glass Blowing Optional excursion

Cook Out Host hotel

Bear-e-oke Host hotel

Big Kahuna Pool Party Host hotel

25 THURSDAY  ·  MARCH 25

COMEDY & COCKTAILS
Breakfast Host hotel guests

Heart & Soul Wellness Yoga Host hotel

12 Step Recovery Meeting Host hotel

Heart & Soul Wellness Sound Bath Host hotel

Bowling Optional excursion

Haulover Nude Beach Day Optional excursion

Riverwalk Boat Tour Optional excursion

Bears & Bonnets Tour Optional excursion

Heart & Soul Primal Bear Activation Workshop Host
hotel

Brad Loekle Comedy Show

Social Pool Party Host hotel

Brawny Bear Takeover Eagle Wilton Manors



SCHEDULE FRIDAY 26 TO SUNDAY 28 MARCH 2027

26 FR IDAY  ·  MARCH 26

FULL TILT
Breakfast Host hotel guests

Heart & Soul Wellness Yoga Host hotel

12 Step Recovery Meeting Host hotel

Heart & Soul Wellness Gentle Bear Flow Yoga Host
hotel

Drag Brunch & Bear Bingo The Pub

Ed Lugo Camo Pool Party For the naughty

Inn on the Drive Pool Party For the sociable

Drink & Draw with Sherman Yee

Heart & Soul Wellness Harness Your Power Workshop

Megawoof Eagle Wilton Manors

27 SATURDAY  ·  MARCH 27

BEAR VILLAGE
Breakfast Host hotel

Heart & Soul Wellness Gentle Bear Flow Yoga Host
hotel

12 Step Recovery Meeting Host hotel

Heart & Soul Wellness Beachside Bear Zen Yin + sound

Bear Village Headliner to be announced

Social Pool Party Host hotel

Furball Eagle Wilton Manors

28 SUNDAY  ·  MARCH 28

FAREWELL
Breakfast Host hotel

Tropical Bear Beach Party

Marquee ticketed events shown in teal. Bear Village headliner, host hotel and event times to be confirmed.



THE AUDIENCE, MEASURED AT THE DOOR
158,324 guest nights at Eagle Wilton Manors in the twelve months to

June 2026. Visitors from out of state rose 8.5% while the
local South Florida base fell 2.3%

+7.7% Bear Week attendance growth year over year at the door.
The traveler share held at 37.4%, the most stable visitor
draw on the calendar

2.64 events attended per visiting pass holder, against 1.54 for
locals. Travelers are in town for the week and see your
brand at every stop

11.8% of March 2026 guests traveled more than 1,000 miles, the
highest month in three years of usable data

WHERE LTBW ATTENDEES COME FROM
South Florida (three counties) 57.0%

Elsewhere in the US 27.9%

Rest of Florida 7.6%

International 1.4%

3,903 unique attendees, LTBW 2026 check in records; 6.1% with no origin recorded are
excluded. Door figures from 666,960 ID scans, January 2025 to June 2026.



NOT JUST ANOTHER FESTIVAL. A MARKETING
PLATFORM.
Lauderdale Tropical Bear Week (LTBW) has grown into one of the most

anticipated LGBTQ+ bear festivals in the world, rivaling Provincetown and

Sitges. Situated in Fort Lauderdale and Wilton Manors, global destinations for

LGBTQ+ tourism, LTBW thrives in a region with an eight month tourism season

that attracts millions of visitors from across the globe.

Our track record is consistent: year over year growth, successful

programming, and loyal audiences who return season after season. This is not

a passing fad. It is a cornerstone of LGBTQ+ culture in South Florida.

But unlike traditional sponsorships that offer little more than logo placement,

LTBW delivers a comprehensive marketing platform. Sponsors gain measurable

outcomes through activations at every stage: visibility, engagement, recall, and

loyalty.

When you partner with us, you don’t just access a festival. You tap into

the Eagle Wilton Manors, Spartacus, and RBK Rainbow ecosystem, giving

you sustained reach before, during, and after the event, across nightlife,

festivals, and digital media.



BROAD REACH TO NARROW TARGET
Your sponsorship extends far beyond festival week. It plugs directly into a tourism and nightlife ecosystem that few destinations can match.

GROWTH MARKETS
The door data shows where the audience is coming from
now: North Carolina +29.5%, Ohio +23.6%, Texas +16.3%,
South Carolina +15.6%, Georgia +13.3%, Illinois +12.8%.
New York remains the largest single feeder at 7,525
visits.

WILTON MANORS
Known worldwide as a hub of LGBTQ+ nightlife and
culture, Wilton Manors provides the backdrop for LTBW,
ensuring exposure not only to festival attendees but to
the entire community.

EAGLE WILTON MANORS AUDIENCE
666,960 ID scans over eighteen months, ~98% male.
158,324 guest nights in the past year with the traveler
share up from 33.5% to 35.9%. In February 2026 visitors
from out of state outnumbered locals for the first time.

FESTIVAL AUDIENCES
Lauderdale Tropical Bear Week: ~12,000 attendees

Florida Leather Week: 10k to 15k attendees

Other RBK/Eagle festivals: 27k to 35k annually

A marketing lift of 3 to 7 months each.

DIGITAL ECOSYSTEM
500,000+ monthly touchpoints

Website: 35.5k uniques · Instagram: 15.5k

Facebook: 14k · Email: 14,000 · SMS: 8,000



FROM FIRST CLICK TO LASTING IMPACT
Your brand is not limited to a single banner or a fleeting impression. Sponsors are integrated into a customer journey of five stages that no other festival in
South Florida can replicate.

01
MARKETING TOUCHES
Guests encounter your brand
through sponsor branded ads,
emails, SMS, and social content
before they even arrive.
Geofenced impressions
reinforce the message.

02
ARRIVAL
From branded barricades to
cobranded wristbands, your
brand is the first thing guests
encounter when they step into
the festival experience.

03
IMMERSION
Once inside, your brand
surrounds them: digital
screens, lounges, sampling
stations, contests, and more.

04
TAKE HOME
Durable wristbands, VIP passes,
and sponsor branded rewards
travel home with attendees,
ensuring your brand lives on
beyond the event.

05
FOLLOW UP
Exclusive geofenced retargeting
delivers sponsor messaging
directly to verified attendees
for weeks and months after the
event.

A CLOSED LOOP JOURNEY: EXPOSURE, ENGAGEMENT, RECALL, LOYALTY.



YOUR GOALS. YOUR BENEFITS. YOUR WAY.
Every sponsor is different. Some need data capture. Others want prestige. Others want tactile, physical branding. A single fixed sponsorship package does

not deliver ROI.

PLATINUM
100 credits
$50,000+

GOLD
50 credits
$25,000+

SILVER
25 credits
$12,500+

BRONZE
10 credits
$5,000+

One credit is $500 of marketing value. Sponsors choose from a menu of benefits,

allocating credits to the opportunities that best align with their goals. Premium
opportunities are reserved for higher tiers to protect exclusivity, so sponsors are

never stuck paying for benefits they don’t value.

HOW THE VALUES ARE SET
Venue placements are benchmarked against outdoor media CPMs, digital channels against CPM

and CPV norms, and festival placements against audience tiers and time in market. Wristbands

are priced from cost plus exclusivity. Bundles land below the sum of their parts.

BASELINE VISIBILITY FOR EVERY SPONSOR
Every sponsor, regardless of tier, receives logo placement in the footer of all

official LTBW media: newsletters, websites, printed collateral, and signage. An

RBK Productions team member will help you choose the best package for your

unique needs.



MENU OF BENEFITS 1 OF 3 · ARRIVAL & IMMERSION

ARRIVAL & FIRST IMPRESSIONS

COBRANDED WRISTBANDS 10 cr
$5,000

65,000+ durable plastic/fabric wristbands. Cannot be removed without scissors, ensuring
they end up in attendees’ homes. Eagle value add.

FESTIVAL BARRICADE COVERS 8 cr
$4,000

High traffic entry and exit branding.

EAGLE VENUE BARRICADE COVERS 10 cr
$5,000

Front and rear branding for a month at Eagle WM. Eagle value add.

IMMERSIVE EXPERIENCE

VIP LOUNGE & HOSPITALITY SUITE 20 cr
$10,000

Branded lounge with sofas, upholstered furniture, shade structure, and VIP bar. Includes
naming rights for one event.

VENUE DIGITAL SCREENS 8 cr
$4,000

13 placements looping sponsor creative. Eagle value add.

BATHROOM MIRROR & LOCKER DECALS 5 cr
$2,500

High dwell placements. Eagle value add.

BLADE FLAGS & FESTIVAL BANNERS 7 cr
$3,500

Vertical signage at entrances.

INTERACTIVE PHOTO ACTIVATION 10 cr
$5,000

Branded photo booth with instant sharing.



MENU OF BENEFITS 2 OF 3 · COMMUNICATIONS & TAKE HOME

DIRECT COMMUNICATIONS

DEDICATED EMAIL BLAST 10 cr
$5,000

Exclusive creative supplied by the sponsor. Sent at your chosen day/time to 20,000+
subscribers.

DEDICATED SOCIAL POST 8 cr
$4,000

Exclusive on both Facebook + Instagram, scheduled at sponsor’s discretion.

WEB AD PLACEMENT 6 cr
$3,000

Banner ads on LTBW + Eagle WM websites.

FEATURED NEWSLETTER PLACEMENT 4 cr
$2,000

Shared logo + copy placement.

TAKE HOME & HOSPITALITY

VIP PASSES 6 cr
$3,000

Exclusive access for clients, influencers, and staff.

REWARDS PROGRAM COUPON 5 cr
$2,500

Sponsor branded reward distributed via Eagle Rewards. Eagle value add.

ACTIVATIONS

PRODUCT SAMPLING / DEMO PODS 6 cr
$3,000

Branded tasting stations in high traffic areas.

CONTEST OR RAFFLE ACTIVATION 7 cr
$3,500

Sponsor branded contest with opt in capture.



MENU OF BENEFITS 3 OF 3 · DIGITAL & PREMIUM EXCLUSIVES

EXTENDED DIGITAL REACH

GEOFENCED RETARGETING 15 cr
$7,500

Verified attendee retargeting for 60 days. 2 to 3 ad impressions per attendee per month.

FESTIVAL APP SPONSOR PAGE 12 cr
$6,000

Full page hub controlled by the sponsor with video, surveys, coupons, and signups.

PREMIUM EXCLUSIVES

PRESENTING RIGHTS 30 cr
$15,000

Platinum only.

SIGNATURE EVENT NAMING RIGHTS 20 cr
$10,000

Platinum only.

ROOFTOP BILLBOARD 15 cr
$7,500

Large banner above Eagle WM. Eagle value add.

Credits are the allocation currency; dollar figures show the real world marketing
equivalency of each benefit at $500 per credit. Rates carried from the 2026 card. An RBK

Productions team member will confirm current rates.



EXAMPLE BUILDS
GOLD · 50 CREDITS · $25,000
Cobranded wristbands 10

Dedicated email blast 10

Festival barricades 8

Festival app sponsor page 12

VIP passes 6

Dedicated social post 8

PLATINUM · 100 CREDITS · $50,000
Presenting rights

VIP lounge + naming rights

Rooftop billboard

Geofenced retargeting

Email + social

Web ads



ENTERTAINMENT & PARTNERS
Six days of headline entertainment across pool decks, the beach, the cabaret stage, and

Bear Village. The 2027 lineup is being booked now.

2027 HEADLINERS TO BE ANNOUNCED
Sponsors confirmed before the lineup announcement are included in the reveal

campaign across email, SMS, and social.

RETURNING PARTNERS

We are pleased to confirm the Host Hotel for 2027: The Grand Resort & Spa, where

daily activities will take place throughout the week. Venue and community partners

include Grey Box Theater, Solstice Guest House, Eagle Wilton Manors, The Pub, Ed
Lugo Resort, The Inn on the Drive, Richardson Park, Birch State Park Beach, and the

City of Wilton Manors, with additional partners to be announced.



YOUR BRAND. OUR COMMUNITY. LASTING
IMPACT.
LTBW sponsorship is more than a name on a flyer. It is a comprehensive marketing journey that connects your

brand with one of the most loyal LGBTQ+ audiences in the U.S., before, during, and long after the event.

Your sponsorship not only elevates your brand but also contributes to the success of Lauderdale Tropical Bear

Week, fostering a sense of community and belonging. Partner with us and be part of something truly special.

FOR SPONSORSHIP REQUESTS, PLEASE CONTACT

CHARLES KING
717-825-4141  ·  Chuck@RBKProductionsllc.com

Lauderdale Tropical Bear Week is produced by RBK Productions, LLC in support of Rainbow Sidekick, Inc, a federally

recognized 501(c)3 organization supporting local, regional and national LGBTQ+ deserving organizations who help make

our lives better.


